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Abstract

Social media platforms have become part of people's lives. Various studies argued that social
media platform usage and addiction could hurt people’s health and social life, including marriage.
This paper examines the relationship between social media platforms usage and trust in spouses.
Two main hypotheses are tested. The first hypothesis is that social media platforms impact the
wife's trust in her husband. The second hypothesis is that social media platforms impact the
husband’s trust in his wife. The paper applies a descriptive-analytic approach to the data collected.
The outcome of the analysis rejects both hypotheses, as social media usage showed no effect on
one’s trust in his or her spouse. The study concludes that other factors strengthen trust in a spouse,
as explained by social exchange theory and dynamic goal theory. In addition, the paper argues that
social media platform usage purposes have changed from connecting with others mainly to self
and career development, being updated with the most recent news and events, and entertainment.

Keywords: social media platforms, trust in spouse, social media addiction

Introduction

Social media platforms have revolutionized how people communicate, interact, and
maintain relationships in today's digital age. While social media can be a powerful
tool for maintaining and strengthening social connections, excessive use can
negatively affect the trust between spouses. A growing body of literature suggests
that excessive use of social media can lead to mistrust, jealousy, and dissatisfaction
in romantic relationships (Kirschner & Karpinski, 2010; Clayton, Nagurney, &
Smith, 2013; Elphinston & Noller, 2011). Some studies have found that social media
addiction can negatively impact trust between spouses (Kirschner & Karpinski,
2010; Clayton, Nagurney, & Smith, 2013; Elphinston & Noller, 2011), while others
have suggested that social media use can have a positive impact on trust in
relationships (Lin & Utz, 2015). However, there is a need for further research to
understand the complex relationship between social media use and trust between
spouses.

Therefore, this paper examines the relationship between excessive use and addiction
to social media platform usage and trust between spouses. The paper adapts a
descriptive-analytical approach to analyzing data collected from the Public
Authority of Applied Education and Training (PAAET). Data aim to examine two
main hypotheses. The first hypothesis is that social media platforms impact the
wife's trust in her husband. The second hypothesis is that social media platforms
impact the husband's trust in his wife. The study rejected both hypotheses. Several
theories are applied to understand the relationship between trust in marriage and
social media platform usage, including attachment theory, social exchange,
cognitive dissonance theory, and dynamic goal theory.



The paper concludes that other factors are associated with trust in one's spouse, as
explained by social exchange and dynamic goal theory. The paper adds that social
media platforms have shifted from mainly connecting with others to other sections,
such as staying updated on recent events, entertainment, self and career
development. Finally, further research is needed to understand the factors within
marriage that result in higher trust in one's spouse.

Literature review

Social media platforms are defined as "a group of Internet-based applications that
build on the ideological and technological foundations of Web 2.0 and that allow the
creation and exchange of user-generated content." (Kaplan & Haenlein, 2010).
Social media platforms enable people to stay connected, updated, and engaged with
friends, family, loved ones, and even brands and news, so well that some become
addicted to them. Several studies found that excessive social media usage can
decrease spouses' trust, jealousy, and relationship dissatisfaction (Kirschner &
Karpinski, 2010; Clayton, Nagurney, & Smith, 2013; Elphinston & Noller, 2011).
Some studies suggest that social media addiction can negatively affect trust among
spouses (Kirschner & Karpinski, 2010; Clayton, Nagurney, & Smith, 2013;
Elphinston & Noller, 2011). Nevertheless, before illustrating the literature on the
correlation between social media addiction and trust in a marriage, the paper will
define trust, marriage, social media platforms, and social media platforms' addiction,
in addition to outlining their importance, starting with trust.

Trust is a fundamental concept that plays a crucial role in human interactions and
relationships (Schilke, Reimann & Cook, 2021). Trust is known for having multiple
definitions. For instance, Ueno et al. (2022) define trust as “the willingness of a party
to be vulnerable to the actions of another party based on the expectation that the
other will perform a particular action important to the trustor, irrespective of the
ability to monitor or control that other parties.”. Mayer et al., (1995) define trust as
“a multi-dimensional construct that involves cognitive and affective components,
and it can be viewed as a process that develops over time through consistent
behavior, honesty, and communication.” Furthermore, Choi et al. (2020) defines
trust as “a psychological state comprising the intention to accept vulnerability based
upon positive expectations of the intentions or behavior of another.” In other words,
trust can be argued to refer to the belief or confidence one has in another person,
organization, or entity based on the expectation that they will act predictably and
reliably. Therefore, trust is of importance socially, as stated by early scholars
Luhmann (1988) and Coleman (1990), who argued that trust is essential for the
smooth functioning of social, economic, and political systems, including marriage
(Siegrist, 2021).

Marriage is a legally and socially recognized union between two individuals,
typically involving intimate relationships and responsibilities (Pauli, 2022; Girgis et



al., 2011). The concept of marriage has been studied and analyzed in various fields,
including sociology, psychology, anthropology, and law (Pauli, 2022; Girgis et al.,
2011). Sociologists have examined the role of marriage in society, including how it
has changed over time and how it differs across cultures (Pauli, 2022; Girgis et al.,
2011). The importance of marriage is providing a stable and legal framework for
childbearing and childrearing (Nabila et al., 2022; Lerman, 2002). The legal
recognition of marriage promotes a sense of commitment and responsibility towards
each other and their offspring, creating a stable environment for children to grow up
in (Nabila et al., 2022; Lerman, 2002). Marriage also contributes to social cohesion
and stability in society. It provides a recognized and respected relationship between
individuals and their families, strengthening the bonds between families and
communities (Nabila et al., 2022; Wilcox, 2010). This social recognition of marriage
has been found to reduce the risk of social isolation and loneliness among married
couples (Gonczarowski et al., 2019; Cacioppo et al., 2000). Marriage is also essential
for economic stability, as it provides a means of pooling resources, sharing expenses,
and providing mutual support (Gonczarowski et al., 2019; Dew, 2009). Married
couples are more likely to own a home, have higher levels of savings, and enjoy
greater financial security (Gonczarowski et al., 2019; Dew, 2009). Marriage
positively impacts physical and mental health (Nabila et al., 2022; Gonczarowski et
al., 2019; Waite & Gallagher, 2000). Married individuals have better health
outcomes and longer life expectancy than their unmarried counterparts
(Gonczarowski et al., 2019; Waite & Gallagher, 2000). This is due to the emotional
support, social connection, and healthy behaviors associated with marriage (Nabila
et al., 2022; Waite & Gallagher, 2000). Marriage positively impacts child
development, providing children with better educational outcomes, mental health,
and socialization skills (Nabila et al., 2022; McLanahan & Sandefur, 1994). Children
raised in married households are less likely to experience poverty, abuse, and neglect
and are more likely to thrive in their social and academic environments (Nabila et
al., 2022; Gonczarowski et al., 2019; Dew, 2009; McLanahan & Sandefur, 1994).
According to Gottman & Silver (2012), a successful marriage can be attributed to
several factors, such as communication skills, emotional intelligence, shared values,
and trust. Therefore, this study is driven to understand the impact of trust in
marriage, which is one of the common reasons marriages fail.

Trust is vital to a successful and lasting marriage (Siegrist, 2021). Trust forms the
foundation of a healthy and happy marriage (Adamson & Hauck, 2019; Johnson et
al., 2013). It fosters open communication, promotes stability, increases intimacy,
and improves conflict resolution (Adamson & Hauck, 2019; Johnson et al., 2013;
Reis et al., 2010). Trust creates a safe and supportive environment where both
partners can express their feelings and needs (Reis et al., 2010). It allows partners to
communicate openly and honestly without fear of judgment or retribution (Adamson
& Hauck, 2019). When partners trust each other, they are more likely to feel secure,
allowing them to build a deeper connection and intimacy (Johnson et al., 2013).



Moreover, trust provides stability and predictability in a marriage, as partners are
less likely to worry about their spouse's actions or intentions (Reis et al., 2010). In
addition, trust helps partners resolve conflicts more effectively. When partners trust
each other, they are more likely to listen to each other's points of view and work
together to find a mutually agreeable solution (Adamson & Hauck, 2019; Johnson
et al., 2013). Trust is thus a critical factor in promoting marital satisfaction,
longevity, and overall well-being (Reis et al., 2010), and mistrust neglect the latter.

Mistrust is a prevalent issue in marriages that can result from various factors. One
of the most significant factors is infidelity, a leading cause of relationship mistrust
(Whisman & Snyder, 2007). When one partner has cheated or been unfaithful, it can
lead to feelings of betrayal and a breakdown of trust in the relationship. In addition,
a lack of communication can also lead to mistrust, as partners may feel like they
cannot express their thoughts or feelings freely (Van Der Voort, 2015). Whether in
small lies or significant deceptions, dishonesty can also contribute to a lack of trust
in marriages (Davidson et al., 2019). Control issues can also be a factor, as a partner
who feels like the other is trying to control them may lose trust in the relationship
(Peterson et al., 2014). Past experiences, such as betrayal in past relationships, can
cause a person to have trust issues in marriage (Johnson et al., 2013). Insecurity is
also linked to mistrust in relationships, as it can lead to feelings of inadequacy and
suspicion (Gale et al., 2016), which can be sparked via social media platforms.

Social media platforms are digital communication channels that enable individuals
and groups to interact, share, and create content in real-time (Ortiz-Ospina, & Roser,
2023). Some of the most widely used social media platform is Facebook. Facebook
is a popular social networking site that allows users to connect with friends and
family, share content, and join groups (Ortiz-Ospina, & Roser, 2023; Kross et al.,
2013; Verduyn et al., 2015). Research has shown that Facebook use can positively
and negatively affect individuals' well-being, depending on how the platform is used
and how much time is spent (Kross et al., 2013; Verduyn et al., 2015). Regarding
trust in marriages, a study by Muise, Christofides, & Desmarais (2009) found that
the more time individuals spent on Facebook, the more likely they were to
experience jealousy and suspicion in their romantic relationships (Muise,
Christofides, & Desmarais, 2009).

Furthermore, Clayton, Nagurney, & Smith (2013) suggest that individuals who use
Facebook to keep in touch with ex-partners or engage in flirtatious behavior are more
likely to experience relationship conflict and lower levels of trust (Clayton,
Nagurney, & Smith, 2013). Clayton et al. (2013) found that using Facebook can
predict adverse relationship outcomes such as cheating, breakups, and divorce.
However, this association is found to be mediated by conflicts that arise from
Facebook usage and was moderated by the length of the relationship (Clayton et al.
2013). Specifically, the negative impact of Facebook use was more significant for



couples who had been together for less than three years and when conflicts
surrounding Facebook use were present. These findings are consistent with an early
national survey by Valenzuela et al. (2014), which showed that Facebook use was
linked to higher divorce rates across different US states, even after controlling for
other factors like income and income unemployment. In addition, social networking
use was found to predict lower marital quality, marital dissatisfaction, and marital
trouble (VValenzuela et al., 2014).

On the other hand, Lin & Utz (2015) suggest that Facebook use may positively
Impact trust in relationships. In doing so, Lin & Utz (2015) argue that individuals
who were more satisfied with their romantic relationships were more likely to use
Facebook to keep in touch with their partners and to display their relationship status
publicly and, in some cases, affection. However, Clayton (2014) replicated her
(2013) study with Twitter and found that higher usage was linked to adverse
outcomes, with conflicts arising from Twitter use acting as a mediator.

Twitter is a widely used social media platform (Ortiz-Ospina & Roser, 2023).
Twitter is a micro-blogging site that allows users to share short messages (tweets)
with their followers (Ortiz-Ospina & Roser, 2023: Larsson and Moe, 2012; Jungherr
etal., 2016). Larsson and Moe (2012); Jungherr et al. (2016) studies have found that
Twitter can effectively disseminate information and promote social change,
particularly in politics and activism. Regarding marriage, Twitter can be a valuable
tool for couples to communicate and stay connected, leading to distractions,
misunderstandings, and even jealousy (Kerkhof, Finkenauer, & Muusses, 2011).
Additionally, Twitter has been linked to infidelity. Individuals may be exposed to
temptations, such as reconnecting with old flames or engaging in flirtatious behavior
with strangers, which can erode trust in a marriage (Clayton, Nagurney, & Smith,
2013). Duran, Kelly, and Rotaru (2018) Twitter use can contribute to lower levels
of relationship satisfaction and intimacy in romantic relationships. In other words,
excessive social media use can lead to a decrease in trust and an increase in jealousy,
which can negatively impact relationship quality (Duran, Kelly, and Rotaru 2018).
Yet, the impact of Twitter on trust in marriage ultimately depends on how it is used
and how couples communicate and navigate potential challenges in their
relationship. As such, establishing healthy boundaries around social media use and
prioritizing open and honest communication can help maintain trust and strengthen
the marital bond (Drouin, VVogel, Surbey, & Stills, 2019).

Instagram is another social media platform commonly used among various age
groups (Ortiz-Ospina & Roser, 2023). Instagram is a visual-centric social media
platform that allows users to share photos and videos (Ortiz-Ospina & Roser, 2023;
Fardouly et al., 2019; Perloff, 2014). Instagram can positively and negatively affect
individuals' self-esteem and body image, depending on the type of content viewed
and shared (Fardouly et al., 2019; Perloff, 2014). Instagram can facilitate feelings of



connectedness and closeness between partners, particularly in long-distance
relationships (Gibbs, Ellison & Lai, 2011). Couples can use Instagram to share their
daily activities, exchange messages, and feel involved in each other's lives (Zhao,
Grasmuck, & Martin, 2008). This may enhance feelings of trust, especially when
partners disclose more intimate information on the platform (Gibbs et al., 2011).

On the other hand, Instagram can also trigger feelings of jealousy, insecurity, and
mistrust in a romantic relationship. Viewing images of attractive individuals, seeing
partners liking or commenting on other people's posts, or discovering that they
follow accounts that seem threatening or inappropriate, can lead to negative
emotions and mistrust (Marshall, Bejanyan, Di Castro, & Lee, 2012; Muise,
Christofides, & Desmarais, 2009). Moreover, when partners use Instagram to
communicate with others in a flirtatious or secretive way or spend excessive time on
the platform, this may lead to suspicions of infidelity or a breakdown of trust
(Marshall et al., 2012; Muise et al., 2009). Ridgway and Clayton (2016) examined
the relationship between posting selfies on Instagram and relationship outcomes.
According to Ridgway and Clayton (2016), findings of posting selfies were related
to Instagram-related conflicts, which in turn predicted adverse relationship
outcomes, which is consistent with the findings of Marshall et al. (2012) and Muise
et al. (2009). The effects of Instagram on trust in romantic relationships are complex
and depend on how couples use the platform and the quality of their relationship.
Partners must communicate openly about their feelings and expectations regarding
Instagram, set clear boundaries, and develop strategies to minimize potential adverse
effects on their relationship (Muise et al., 2009).

While Instagram is considered a lifestyle social medial platform, Linkedin is a
professional social medial platform (Ortiz-Ospina, & Roser, 2023). LinkedIn is a
professional networking site that allows users to connect with colleagues and peers,
share their work experience and skills, and search for job opportunities (Kluemper
et al., 2015; Buil et al., 2018). LinkedIn can be an effective tool for job search and
career development (Kluemper et al., 2015; Buil et al., 2018). Regarding trust in
marriage and the impact of Linkedin, limited empirical research directly investigates
the relationship between LinkedIn use and trust in marriage. Furthermore, YouTube
IS a video-sharing site that allows users to upload, view, and share videos of people's
health and well-being. Studies by Shensa et al. (2019) and Primack et al. (2014) have
shown that YouTube can positively and negatively affect individuals' mental health,
depending on the type of content viewed and shared. Like Linkedin, no empirical
studies examine the relationship between trust in marriage and the use of YouTube
or the addicition to them in relation to trust in spouses.

Social media addiction can be defined empirically as “a behavioral addiction that
involves excessive and compulsive use of social media platforms despite negative
consequences” (Andreassen et al., 2017). In other words, social media addiction is a



behavioral addiction characterized by excessive use of social media platforms,
which leads to negative consequences in different areas of a person's life, such as
work, relationships, and mental health (Andreassen et al., 2017). It involves an
uncontrollable urge to use social media, even when it interferes with daily activities
and obligations (Andreassen et al., 2017). Social media addiction symptoms include
manifested mood, cognition, physical and emotional reactions, and interpersonal and
psychological problems (Hou et al., 2019). Social media addiction can significantly
Impact people’s social lives, such as feelings of isolation and loneliness, as
individuals may spend more time interacting with their screens than others (Tandoc,
Ferrucci, & Duffy, 2015).

Several theories explain the mistrust in marriage, where social media addiction could
play a role. Additionally, social media use may reduce our ability to communicate
and connect with others, leading to decreased social skills (Rosen, Carrier, &
Cheever, 2013). Moreover, social media addiction has been linked to increased
anxiety and depression, as individuals may feel pressure to maintain a perfect online
persona or compare themselves to others (Kross et al., 2013). Excessive use of social
media can also negatively impact personal relationships, as partners may feel
neglected or ignored due to their significant other's constant screen time (McDaniel
& Coyne, 2016), which can break the trust in one’s marriage.

Mistrust in marriage has been explored through various theoretical perspectives.
Attachment theory proposes that early childhood experiences with caregivers shape
one's relationship expectations and behaviors. Those with insecure attachment styles
may struggle with trust and intimacy in adulthood (Mikulincer & Shaver, 2016).
Social exchange theory posits that individuals make rational decisions based on the
costs and benefits of a relationship and that a perceived lack of trustworthiness or
unmet needs can lead to mistrust and potential relationship dissolution (Thibaut &
Kelley, 1959). Cognitive dissonance theory suggests that individuals experience
discomfort when their beliefs or attitudes are inconsistent with their behaviors
(Harmon-Jones, & Mills, 2019). Those who have violated their partner's trust may
experience cognitive dissonance and attempt to rationalize their behavior (Harmon-
Jones, & Mills, 2019; Festinger, 1957). Finally, jealousy theory suggests that
jealousy is a natural and adaptive response to perceived threats to a relationship and
that mistrust can arise (Sharpsteen & Kirkpatrick, 1997). A more recent theory is the
dynamic goal theory, which suggests that individuals have multiple goals in
marriage, which can be classified into three main categories, 1) personal growth, 2)
companionship, and 3) instrumental (Li & Fung, 2011). It can be argued that young
married individuals focus on personal growth, middle-aged focus more on
instrumental, and older couples seek companionship goals (Li & Fung, 2011). The
following sections illustrate the methodological approach of the study prior to
discussing the outcomes concerning the theories outlined and the literature.



Methodology

The study implements a descriptive-analytical approach, a research approach or
method that involves both descriptive and analytical techniques (Kumar, 2019).
Descriptive research involves collecting and presenting data that describes or
summarizes a particular phenomenon without attempting to draw inferences or
conclusions (Kumar, 2019).

Sample

The data collection method is a questionnaire distributed and shared electronically.
The study sample consists of students and faculty members of the Public Authority
for Applied Education and Training, in addition to their relatives and friends. The
total number of respondents is 483, divided by 140 males and 343 females.

Data collection methods

After reviewing the literature on the relationship between trust in marriage and social
media platforms addiction, the theoretical framework is withdrawn from the
approach used in previous studies, which are questionnaires.

The questionnaire

The questionnaire is used as a tool for the study to study the relationship between
trust in marriage and social media platforms addiction. The questionnaire contains
two main parts; the first part includes the participants' demographic information. The
second part includes the measures of trust in marriage and social media platform
addiction.

Table 1: Measuring trust in marriage.
# | Statement — Trust in marriage Score
1 | Trust in marriage — Husband 5
2 | My expectations from my wife

3 | Trust in marriage — Wife

4 | My expectations from my husband
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Table 2: Measuring social media plaforms addicition.
# | Statement — Social media addiction Score
The Impact of social media platforms on my mental and physical health 5
The impact of social media platforms on my social relationships

The impact of social media platforms on my professional or academic life
addiction to social media platforms

Escape from reality

Gl WIN|F-
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Validity of the method:
Validity is “the inclusion of the questionnaire for all the elements that must be
included in the analysis on the one hand, and the clarity of its paragraphs and



vocabulary on the other hand so that it is understandable to everyone who uses it”
(Al-Assaf, 1433 AH, p. 310). To ensure the validity of the methodological approach,
the following procedures are followed.

First, after drafting the questionnaire, it was presented to several specialized faculty
members for their feedback. The faculty members' feedback included their opinion
on the clarity of the phrases, the extent of their suitability for what they were
developed for, and the extent to which the phrases are appropriate for their
measurement purpose. The faculty members' comments were considered, and a
percentage approved the statement agreed upon by the faculty members of more than
(85%) or more.

Second, after ensuring the apparent validity of the questionnaire, the researcher
ensured the internal consistency's validity by applying the questionnaire to an
exploratory sample of (30) individuals outside the study sample and having the same
characteristics as the study sample. Each question of each measurement, and the total
sample answers for all the questions of the measurement to which the question
belongs, using the SPSS software, table (3) outlines the outcome.

Table 3: The validity of the consistency between each question of measuring trust in marriage

Statement number | Correlation coefficient | Statement number | Correlation coefficient
1 .691** 17 B811**
2 J12%* 18 .808**
3 T11** 19 574**
4 A5T7** 20 .730**
5 .135**

6 27 *
7 .820**
8 128**
9 T42*%*
10 701**
11 .548**
12 .138**
13 748**
14 730**
15 .104**
16 725**

**Significant at .001
*Significant at .05

It is clear from Table (3) that the correlation coefficients between the questions
measuring trust in marriage and the total score of measuring trust in marriage
“confidence” were all positive and statistically significant with medium and high
values. In other words, measuring trust in marriage has a very high degree of



validity. Therefore, the result shows the validity of the questions and its validity in
measuring trust in marriage.

Validity of the consistency between each question of measuring social media addiction

Statement number | Correlation coefficient | Statement number | Correlation coefficient
1 .818** Yo JT72*%*
2 821** V1 .7186**
3 .168** Vv .842**
4 194** YA .874**
o .895** )4 133**
1 .860** Y. .849**
v 842** Y .611**
A .906** YY .640**
1 .932** YY .533**
) .920** Y¢ .641**
)) .838** Yo .656**
VY .832** 26 .893**
VY .919** 27 .844**
V¢ 914** 28 187**

**Significant at .001
*Significant at .05

Table (4) shows the correlation coefficients between the questions measuring social
media addiction which are all positive and statistically significant with medium and
high values and, therefore, a very high degree of validity.

Reliability

The reliability test refers to conducting the same questionnaire with a different
sample will give almost the same results. The reliability test was conducted via a
Cronbach Alpha coefficient.

Table 5: Cronbach's Alpha coefficient

Measures Number of questions Chronbach Alpha
Trust in marriage 20 .883
Social Media Addiction 28 .860
TOTAL 48 .881

Table (5) reflects the reliability coefficients using Cronbach's Alpha method. The
table above indicates a high-reliability coefficient using Cronbach's alpha method
on all questions measuring trust in marriage and social media platforms addiction
with a total score of 0.881, which indicates the questionnaire's validity to achieve
the study's objectives and answers its questions.

Scores scale



The study monitored the scores using the five-point Likert scale, as each statement
has five levels which are: 1) strongly disagree, 2) disagree, 3) neutral, 4) agree, and
5) strongly agree.

Analysis methods:

Statistical Package for Social Sciences (SPSS) uses several appropriate statistical
methods. After coding and entering the data into the computer, the answer was
given: (strongly agree = 5), (agree = 4), (neutral = 3), (disagree = 2), (strongly
disagree = 1), and then the Mean of the responses of the participants was calculated.
To determine the length of the five-scale (lower and upper limits) used in the
measurement, the range (5-1 = 4) was calculated, then divided by the number of
scores of the scale to obtain the correct score length (4/5 = 0.80), after which these
were added as shown in table (6).

Table 6: Degree of approval and extent of approval of the five-point Likert scale.

Value From Average - Response
1 1 1.80 Strongly disagree
2 1.81 2.60 Disagree
3 2.61 3.40 Neutral
4 3.41 4.20 Agree
5 4.21 5.00 Strongly agree

To serve the purposes of the study and analyze the data collected through the study
tool on the field side, several statistical methods were used to find out the attitudes
of the members of the study community about the questions raised, using appropriate
statistical treatment methods using the Statistical Packages for Social Sciences
(SPSS) program.

The analysis

Once the reliability and validity of the study are conducted, the demographic
characteristics of the participants are outlined with Frequencies and Percentages.
Then, the Mean and Standard deviation are measured. After, Pearson correlation
coefficient and Cronbach's Alpha are measured.

Demographic characteristics of the participants
The frequencies and percentages of the participants of the study are calculated
according to the following variables:

Age
Table 7: Age distribution of the study population according to the age variable
Age Repetition Percentage
Less than 18 17 3.5
19-25 274 56.7
26 — 35 77 15.9
36 —45 83 17.2

AR



More than 46 32 6.6
Total 483 100

Itis clear from Table 7 that 56.7% of the participants' age ranges from 19 to 25 years,
17.2% of the participants ranged from 36 to 45 years old, and 15.9% of the total
study population age between 26 to 35 years of age, and 6.6% are over 46 years old.

Academic level
Table 8: Academic level distribution

Education Level Repetition Percentage
High-School or equivalent 108 224
Diploma or equivalent 42 8.7
Bachelor or equivalent 291 60.2
Masters or equivalent 22 4.6
Ph.D. or equivalent 16 3.3
TOTAL 4 .8

Table 8 shows 60.2% of participants hold a bachelor’s degree or its equivalent,
22.4% hold a high school diploma or its equivalent, 8.7% are holders of a diploma
or its equivalent, and 4.6% are holders of a master’s degree or its equivalent. Only
3.3% are Ph.D. or equivalent holders.

Residential Governance
Table 9: Residential governance distribution

Residential Goveranance Repetition Percentage
Al Asima 120 24.8
Al Ahmadi 101 20.9
Al Farwaniya 79 16.4
Hawally 65 13.5
Mubarak Al Kabir 46 9.5
Al Jahra 72 14.9
TOTAL 483 100

Table 9 above shows 24.8% of the study sample are residents of Al Asima, while
20.9% are residents of Al-Ahmadi Governorate, and 16.4% are residents of
Farwaniya Governorate. Al Jahra residents formed 14.9% of the total study sample.
13.5% of the total participants are residents of Hawalli Governorate, and 9.5% are
Mubarak Al-Kabeer Governorate residents.

Income per month
Table 10: Income per month distribution

Income Repitition Percentage
Less than 1000 KWD 335 69.4
1001 — 2000 KWD 84 17.4
More than 2000 KWD 64 13.3
TOTAL 483 100

KWD is Kuwaiti Dinars.
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From Table 10 above, 69.4% of participants have a monthly income of 1000 Kuwaiti
dinars (KWD) or less. 17.4% of participants have a monthly income between 1001
to 2000 KWD. While participants who earned more than 2000KWD per month
formed 13.3% of the total study sample.

Gender
Table 11: Gender distribution of the study population according to the gender variable
Gender Repetition Percentage
Male 140 29.0
Female 343 71.0
TOTAL 483 100

It is clear from Table 11 that 71% of the total members of the study sample are

females, and 29% are males.

Males Occupations

Table 12: Males Occupations distribution

Occupation Repetition Percentage
Student — Public university or College 38 27.1
Employees in the public sector 69 49.3
Employees in the private sector 25 17.9
Unemployed 2 1.4
Retired 6 4.3
Total 140 100

Table 12 illustrates the occupations of the male participants of the study. 49.3% of
the total males are employed in the government sector, and 27.1% are students at a
public university, college, or equivalent. While 17.9% are employed in the private

sector, and 4.3% of the total males in this study are retired.

Males marital status

Table 13: Male marital status distribution

Marital status Repetition Percentage
Single 63 45.0
Married 74 52.9
Divorced 3 2.1
TOTAL 140 100

52.9% of the total males in this study are married, 45% are single, and 2.1% are divorced, as shown

in Table 13.

Females’ occupation

Table 14: Females occupation distribution

Occupation Repetition Percentage
Student — Public University or College 263 76.7
Student — Private University or College 9 2.6
Employee in the Public sector 48 14.0




Employees in the Private sector 10 2.9
Unemployed 7 2.0
Retired 6 1.7
TOTAL 343 100

Table 14 shows 76.7% of females in this study are students at a public university,
college, or equivalent, and 14% are employed in the public sector. While 2.9% of
the female participants are employed in the private sector, and 2.6% are students in
a private university, college, or equivalent. On the other hand, 2.0% are unemployed,
and 1.7% are retired.

Females’ marital status
Table 15: Females marital status distribution

Marital status Repetition Percentage
Single 238 49.3
Married 77 15.9
Divorced 23 4.8
Widow 5 1.0
TOTAL 343 100.0

It is clear from Table 15 that 49.3% of the female participants are single, 15.9% are
married, and 4.8% are separated. While only 1.0% of the female participants are
widowed.

Measuring trust in marriage — The husband

Table 16: Mean (M) and Standard Deviations (S.D.) — Trust in marriage — Husband

# Statement M | S.D. | Rank | Agreeability
| find my wife trustworthy, and | don't mind her
1 | participating in activities others find threatening to our | 3.57 | 1.187 | 4 agree
marriage
When | do not know the response of my wife — | feel
2 | confident, safe, and relaxed telling her personal matter, | 2.89 | 1.267 | 5 Neutral
even the one im does not provide of
Though time may change and the future is uncertain, | Strongly
3 | know my wife will always be ready and willing to | 4.35 | .898 Y
agree
offer me strength and support
4 I am_certain my wife won’t be something that I dislike 4431 760 \ Strongly
or will embarrass me agree
| have found that my wife is usually dependable, Strongly
5 | especially when it comes to things that are important | 4.31 | .859 v agree
to me
TOTAL 3.91] 0.99 Agree

Table 16 shows the dimension of trust in marital relations of the husband, which
came larger, as the general average is 3.91. The degree of agreement (I agree), with
a 0.99 standard deviation, which is a low value indicating the homogeneity of the
opinions of the study sample about the extent of trust the husband has in his wife.
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The standard deviation values range between 0.76 - 1.267, and all items had low
values. These values explain the homogeneity of the opinions of the study sample
about these statements, apart from statements 1 and 2, which have high values. This
explains the divergence of opinions of the study sample about these statements.

The 4" statement came in the first (I am certain my wife won’t be something that I
dislike or will embarrass me), with a Mean of 4.43, a Standard Deviation of 0.76,
and an agreeability of (I strongly agree). The 2" statement (I When | do not know
the response of my wife — | feel confident, safe, and relaxed telling her matter, even
the one' im not provide of) reflected a Mean of 2.89 and a Standard Deviation of
1.267, and a degree of agreement (neutral).

Measuring my expectations from my wife (intentions - considering my
happiness)

Table No. (17) Arithmetic means and standard deviations for the items of my expectations from
my husband (good faith - considering my happiness)

Standard

# Statement Mean o Rank | Agreeability
Deviation
| can rely on my wife to react in a positive way Strongly
1 4,51 745 Y
when | expose my weakness to her. agree
When | share my problems with my wife, |
2 | know she will respond in a loving way, even 4.19 1.002 ¥ Agree
before | say anything.
I am confident my wife won’t cheat on me even Strongly
3. : 4.70 .697 )
if she knows she won't get caught. agree
Sometimes | avoid my wife because | can't
4 | predict how she would react, which could create | 3.35 1.164 ° Neutral
a conflict
When my wife gives me unlikely excuses, I'm ¢
> confident she’s telling the trust. 3.76 1.108 Agree
TOTAL 4.10 0.94 Agree

It appears from Table 17 that the dimension of the husband’s expectations from his
wife (intentions - considering my happiness) came to a high degree, as the Mean
average is 4.10 and the degree of agreeability (I agree), with a Standard Deviation
of 0.94, which is a low value indicating homogeneity of opinions. The values of the
Standard Deviations range of all the statements between 1.164 and 0.697. This
explains the divergence of the opinions of the study sample towards the statement,
except for the 1% and 39, which have low values. This explains the homogeneity of
the study sample's opinions about these statements.

The 3" statement came in the first (I am confident my wife won’t cheat on me even
if she knows she won’t get caught.), with a Mean of 4.7, a Standard Deviation of
0.69, and a degree of agreeability of (strongly agree). On the other hand, the 4%
statement came in the last (Sometimes | avoid my wife because I can't predict how
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she would react, which could create a conflict) with a Mean of 3.35, a Standard
Deviation of 1.164, and a (neutral) agreeability level.

Trust in marriage - The wife
Table 18: Mean and Standard Deviations for Trust in Marriage — The wife

# Statement Mean Star}da}rd Rank | Agreeability
Deviation

| find my husband trustworthy, and I don't mind

1 | her participating in activities others find 3.52 .968 ¢ agree
threatening to our marriage
When | do not know the response of my

5 | husband — I feel confident, safe, and relaxed 599 1198 R Neutral
telling her personal matter, even the one im
does not provide of
Though time may change and the future is
uncertain, I know my husband will always be

3 ready and willing to offer me strength and 3.94 951 \ Agree
support

4 Iam ce_rta}in my hgsband won’t be something 356 1070 v Agree
that | dislike or will embarrass me
| have found that my husband is usually

5 | dependable, especially when it comes to things | 3.91 976 Y Agree
that are important to me
TOTAL 3.58 1.03 Agree

Table 18 illustrates trust in marriage from the wife’s perspective. The results show
a large Mean equal to 3.58 and a level of agreeability at (I agree), with a Standard
Deviation of 1.03, which is a high value indicating the divergence of the opinions of
the study sample. The standard deviation values range between 1.198 and 0.951, and
all statements had low values. This explains the homogeneity of the opinions of the
study sample regarding the statements, except for statements 2 and 4, which have
high values. This explains the divergence of opinions of the study sample about these
statements.

The 3" statement came in the first (Though time may change and future is uncertain,
I know my husband will always be ready and willing to offer me strength and
support), with a Mean of 3.94, a Standard Deviation of 0.951, and a level of
agreeability at (I agree). On the other hand, the 2" statement (When I do not know
the response of my husband — | feel confident, safe, and relaxed telling her personal
matter even the one | do not provide of) came in the last with a Mean of 2.99, and a
Standard Deviation of 1.198, and a (neutral) level of agreeability.
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Measuring my expectations from my husband (intentions - considering my
happiness)

Table 19: The arithmetic means and standard deviations for the items of my expectations from my
husband (intentions - considering my happiness)

# Statement Mean Star_lda}rd Rank | Agreeability
Deviation
1 | can rely on my wife to react in a positive way 3.97 1,063 \ Agree

when | expose my weakness to her.

When | share my problems with my wife, |
2 | know she will respond in a loving way, even 3.79 1.092 Y Agree
before | say anything.

I am confident my wife won’t cheat on me even

3 if she knows she won't get caught. 3.32 1.094 : Neutral
Sometimes | avoid my wife because | can't

4 | predict how she would react, which could create | 3.43 1.141 ¥ Agree
a conflict
When my wife gives me unlikely excuses, I'm

S conﬁdenil she’s%elling the trust. ! 2.94 1.185 ° Neutral
TOTAL 3.49 1.12 Agree

Table 19 above reflects the dimensions of (my expectations from my husband (good
faith - considering my happiness)) which came to a large degree, with a Mean of
3.49 and a level of agreeability at (I agree), with a Standard Deviation of 1.12, which
Is a high value that indicates a divergence of opinions among the study sample. The
values of the Standard Deviations range between 1.185 and 1.063, and all the
statements had high values. This explains the divergence of opinions of the study
sample regarding the statements.

The 1%t came in first (I can rely on my wife to react in a positive way when | expose
my weakness to her.), with a Mean of 3.97, a Standard Deviation of 1.063, and a
level of agreeability (I agree). While the 5" statement (When my wife gives me
unlikely excuses, I'm confident she’s telling the trust.) with a Mean of 2.94, a
Standard Deviation of 1.185, and a degree of agreement at (neutral).

Measuring social media addiction

The impact of social media platforms on my mental and physical health.
Table 20: The arithmetic means and standard deviations of the items of the impact of social
media platforms on my professional or academic life

Standard

# Statement Mean Deviati Rank | Agreeability
eviation
1 Sometimes the use of social media platforms 313 1181 v Neutral
overwhelms taking care of myself
2 | Social media platforms affected my sleep times | 3.77 1.142 ) Agree
| suffer from health problems (neck pains, back Neutral
3 | pains, eyes pains, etc.) due to the use of social 3.19 1.263 Y

media platforms
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4 It happenec_l that _I forgo_t to eat _because of my 2 60 1,249 ¢ Disagree
preoccupation with social media platforms
| went through a psychological problems, such

5 | as depression, because of social media 2.46 1.191 ° Disagree
platforms
TOTAL \ERAS VY)Y Neutral

Table 20 shows the impact of social media platforms on my psychological and
physical health, which came at a medium level, as the average Mean equals 3.03 and
the level of agreeability at (neutral), with a Standard Deviation of 1.21. These high
values indicate the divergence of opinions among the study sample. The values of
the Standard Deviations range between 1.263 and 1.142. This explains the
divergence of opinions of the study sample among the questions.

The 2" question came in the first order: (Social media platforms affected my sleep
times), with a mean of 3.77, a Standard Deviation of 1.142, and a degree of
agreement at (I agree). The 5" question came in the last order: (I went through a
psychological problem such as depression because of social media platforms) with
a Mean of 2.46, a Standard Deviation of 1.191, and a degree of agreeability at (I do
not agree).

Measuring the impact of social media platforms on my social relationships.
Table 21: The arithmetic means and standard deviations of the paragraphs on the impact of social
media platforms on my social relationships.

# Statement Mean Star}da_lrd Rank | Agreeability
Deviation
It so happened that | neglected my friends Disagree
1 | because of my preoccupation with social media | 2.58 1.227 Y
platforms
It happened that | neglected my family / Disagree

2 | husband / wife / mother / father because of my 2.49 1.250 ¥
preoccupation with social media platforms

Using social media platforms caused me Neutral
3 | problems with those who are close and dear to 2.67 1.230 )
me
4 | prefer spending my time on social media 542 1134 ¢ Disagree
platforms than my friends
5 Peo_ple criticize me for the time | spend on 242 1132 . Disagree
social media platforms
TOTAL Y,ov V,04 Disagree

It is clear from the above table 21 that the impact of social media platforms on my
social relations is weak, with a 2.52 Mean and a level of agreeability at (I do not
agree), and a Standard Deviation of 1.19, which reflects a high value indicating the
divergence of the opinions of the study sample. The Standard Deviation values range
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between 1.25 and 1.132, and all statements had high values. This explains the
divergence of opinions of the study sample regarding the questions.

The 3" question came in the first order: (Using social media platforms caused
problems with those close and dear to me), with a 2.67 Mean, a 1.23 Standard
Deviation, and a (neutral) level of agreeability. The 5" question: (People criticize
me for the time | spend on social media platforms) with a Mean of 2.42, a Standard
Deviation of 1.132, and a degree of agreement (I do not agree).

Measuring the impact of social media platforms on my professional or
academic life.

Table 22: The arithmetic means and standard deviations of the items of the impact of social
media platforms on my professional or academic life.

# Statement Mean Star}da}rd Rank | Agreeability
Deviation
My preoccupation with social media platforms Neutral
1 . . 2.81 1.240 Y
negatively affected my studies and my work
Because of spending a lot of time on social Neutral
2 | media platforms, I neglected some activities at 2.72 1.189 °
school or work
3 Due to social media pla_tforms, I cannot 578 1210 v Neutral
complete my work on time
4 My productivity declined due to social media 5 75 1,190 ¢ Neutral
platforms
5 The more you WOI’K, the more you feel the need 595 1936 \ Neutral
to enter social media platforms
The use of social media platforms has caused
6 | me problems in my life (personal, professional, | 2.54 1.188 1 Disagree
or academic).
TOTAL Y,v1 VLY Neutral

Table 22 shows the statistical measures of measuring the impact of social media
platforms on one’s professional or academic life, which came to a moderate degree,
with a 2.76 Mean and the degree of agreement at (neutral), and a Standard Deviation
of 1.21. The measures reported high values that indicate the divergence of opinions
among the study sample. The values of the Standard Deviations range between 1.24
and 1.188, and all the questions had high values. This explains the divergence of
opinions of the study sample. The first order came with question No. (5): (The more
you work, the more you feel the need to enter social media platforms), with a Mean
of 2.95, a Standard Deviation of 1.236, and a degree of agreement of (neutral). On
the other hand, the last order came with question No. (6): (The use of social media
platforms has caused me problems in my life (personal, professional, or academic)
with a Mean of 2.54, a Standard Deviation of 1.188, and a degree of agreement of (|
do not agree).
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Measuring social media platforms' addiction
Table 23: The arithmetic means and standard deviations of addiction items on social media
latforms

# Statement Mean Star_lda}rd Rank | Agreeability
Deviation

1 | do not prioritize my _hobbles and leisure time 5 58 1181 . Disagree
because of social media platforms

9 Somet!mes I s_pend more time than | intended 371 1109 \ Agree
on social media platforms
In the event of an internet outage, | am thinking Neutral

3 | hard about how I can access social media 3.24 1.272 ¢
platforms

4 I can't expl_aln how I sper_ld_ o) muc_h time on 3.65 1110 y Agree
social media without noticing the time

5 Whenever | want to get off social media 3.47 1.209 v Agree
platforms - | tell myself - soon

5 I thlr_1k my life would be boring without social 3.05 1,954 R Neutral
media platforms
TOTAL Y, YA Y, 4 Neutral

Table 23 outlines the dimensions of social media platforms addiction measures
which came to a medium degree, with a 3.28 Mean and a degree of agreement
(neutral). The Standard Deviation is 1.19, which is a high value that indicates the
divergence of the opinions among the study sample. The values of the Standard
Deviations range between 1.272 and 1.109, and all the questions had high values.
This explains the divergence of opinions of the study sample. The 2" question came
in the first place: (Sometimes | spend more time than | intended on social media
platforms), with an average mean of 3.71, a Standard Deviation of 1.109, and a
degree of agreement (I agree). While the 1% question came in last: (I do not prioritize
my hobbies and leisure times because of social media platforms) with a Mean of
2.58, a Standard Deviation of 1.181, and a degree of agreement (I do not agree).

Measuring escaping reality
Table 24: The arithmetic means and standard deviations of escaping reality items

# Statement Mean Star}da_lrd Rank | Agreeability
Deviation

1 Whengver I g_et bored with my problems, I turn 361 1164 v Agree
to social media platforms

9 | prefer browsing so_mal medlq platforms to 3.41 1995 v Agree
overcome the negative things in my life

3 | use social media platforms to escape from my 3.10 1964 R Neutral
personal problems

4 When | browse social media platforms, | forget 3.16 1.206 ¢ Neutral
my problems

5 | use social media platforms when feeling 381 1.084 \ Agree
lonely
TOTAL v, ey Y04 Agree




The above table (24) shows the Mean, Standard Deviation, and agreeability of the
escaping reality measures. The table reported a 3.42 average Mean and a degree of
agreement (I agree), with a Standard Deviation of 1.19. these figures suggest a high
value indicating the divergence of the opinions of the study sample. The Standard
Deviations range between 1.264 and 1.084, and all items had high values. This
explains the divergence of opinions of the study sample.

The 5" question came in the first order: (I use social media platforms when feeling
lonely), with a Mean of 3.81, a Standard Deviation of 1.084, and a degree of
agreement (I agree). The 3" question came in the last order: (I use social media
platforms to escape from my personal problems) with a Mean of 3.1, a Standard
Deviation of 1.264, and an agreement degree at (neutral).

The hypothesis

This paper outlines the relationship between social media platforms (social media
addiction) and trust between spouses. To do so, the following study hypotheses were
verified:

The first hypothesis: Social media platforms have an impact on the wife's trust
in her husband.

A multiple regression test is applied to verify the validity of this hypothesis table 27
outlines the outcome:

Table 25: The impact of social media platforms addiction on the wife's trust in her husband

Independent variables Regrgs_s on T-Test Significance
coefficients

Fixed value 18.097 3.665 .000

Trust in marriage — wife -.023 -.095 925

My E_xpectatlons_ frqm My Husb_and (Good - 036 116 908

Intentions - Considering My Happiness)

Correlation coefficient = 0.030 Determination coefficient

=-0.027
F=0.032 P value = 0.969

Table 25 shows the correlation coefficient at 0.030, which indicates the correlation
is statistically insignificant between addiction to social media platforms and the
wife’s trust in her husband. The value of F is 0.032, which is also an insignificant
value at a level of significance equal to 0.969, which is greater than 0.05, which
indicates that there is no statistically significant effect of social media platforms on
the wife's trust in her husband.
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The second hypothesis: Social media platforms have an impact on the
husband’s trust in his wife.

To verify the validity of this hypothesis, the impact of social media addiction on the
husband's trust in his wife was studied, a multiple regression test was conducted, and
Table 26 below outlines the results.

Table 26: The impact of social media platforms addiction on the husband's trust in his wife

Independent variables Regrgs_s lon T-Test Significance
coefficients

Fixed value 19.093 4.773 .000

Trust in marriage — husband -.367 -1.263 210

My Expectations fr(_Jm My Wlfg (Good 376 1373 174

Intentions - Considering My Happiness)

Correlation coefficient = 0.165 Determination coefficient = -

0.001
F=1.037 P value = 0.360

Table 26 finds that the correlation coefficient is 0.165, which indicates an
insignificant relationship between addiction to social media platforms and the
husband’s trust in his wife. The value of F is 1.037, a non-statistically significant
value at a level of significance equal to 0.360, which is greater than (0.05), which
indicates that there is no statistically significant effect of social media platforms on
the husband’s trust in his wife.

Discussion

This study outlines the effect of social media platform usage on trust in spouses. In
doing so, the paper divided the impact of social media into four main categories to
understand better how social media platforms affect their life. Three of the
measurements (The impact of social media platforms on my mental and physical
health., Measuring the impact of social media platforms on my social relationships.
Measuring the impact of social media platforms on my professional or academic
life., Measuring social media platforms' addiction) all reported (neutral) levels of
agreement, apart from (Measuring escaping reality), which reported an (agree)
toward it. In effect, the participants’' sample is relatively heavy users of social media
platforms but does not fall within the addiction definition. On the other hand, trust
between both spouses came in at (agree), which is relatively high. In addition, the
measuring expectation of both spouses came in at (agree) as well. Finally, the paper
found that social media usage does not impact trust and expectations between
spouses.

Literature suggests, as argued by Muise, Christofides, & Desmarais (2009); Clayton,
Nagurney, & Smith (2013), spending a longer time on social media platforms, sparks
jealousy and suspicion in their romantic relationships and, therefore, relationship
conflict and lower levels of trust, which is inconsistent with this study findings.
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However, this study's findings are in line with Lin & Utz (2015); Drouin, Vogel,
Surbey, & Stills (2019); Gibbs et al. (2011), who argued that the usage of social
media should not necessarily lead to mistrust but could lead to greater bond and trust
between spouses. Several possible explanations are presented, explaining the
findings of this study. First, other factors maintain trust between spouses, as social
exchange theory suggests. Those partners who make rational decisions based on the
cost and benefits of these decisions on their relationship are more likely to have
greater levels of trust that would outweigh other factors that would affect their
trusting relationship.

Furthermore, social media platforms can outline a person’s behaviors, beliefs, and
attitudes. Those in a healthy relationship who share it on social media platforms,
including beliefs and attitudes, can fall within cognitive dissonance theory as their
beliefs or attitudes are consistent with their behaviors and, in effect, tend to have
higher trust (Harmon-Jones, & Mills, 2019). Furthermore, the literature argues that
the impact of social media on trust between spouse’s dependent on how the spouse
uses social media platforms, which dynamic goal theory can explain (Li & Fung,
2011). For instance, young and newly married couples seek personal growth (Li &
Fung, 2011). Therefore, they are more likely to use social media for personal growth
rather than cheating on their partner or seeking companionship as newlyweds (Li &
Fung, 2011). According to dynamic goal theory, middle-aged individuals seek
instrumental guidance (Li & Fung, 2011); in effect, those in healthy relationships
are utilizing social media platforms to get instrumental guidance in reaching their
goals. On the other hand, seniors are likely to use social media platforms to stay
connected with loved ones and find companionship.

Itis clear from the literature that the relationship between trust in a spouse and usage
of social media platforms highly depends on how one uses it and the type of
relationship he or she is in. Those in a toxic and problematic relationship tend to escape into
social media to avoid their problems, which can result in deeper problems such as
mistrust.

It is worth noting that much of the literature focuses on Facebook, where one’s social
status is defined and mainly designed to connect with others. Yet, there has been a
significant drop in the use of Facebook as a social media platform lately in Kuwait,
which is the focus of this study. More users are using other platforms which does
not focus on one’s social status but promote content. People today tend to attend to
social medial platforms as a form of entertainment and stay connected with the latest
news, updates, and trends and not only connecting with friends and family.
Furthermore, people are starting to treat their social media presence as their public
image and behave in manners that would not jeopardize their relationships at home
or even their careers.
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Conclusion

Marriage is an essential institution with various personal and societal benefits.
Marriage provides companionship, emotional support, and intimacy between two
committed individuals. Marriage is the foundation for starting a family and raising
children, providing a stable environment for children to grow up in. Marriage
represents a significant commitment between two people to share their lives and
support each other through the ups and downs of life, which can provide a sense of
stability and security in a relationship. One of the most important elements in a
successful marriage is trust. VVarious factors can influence one’s trust, defined as “the
willingness of a party to be vulnerable to the actions of another party based on the
expectation that the other will perform a particular action important to the trustor,
irrespective of the ability to monitor or control that other party.” (Ueno et al., 2022)
in their spouse, such as social media platforms.

Social media platforms are defined as "a group of Internet-based applications that
build on the ideological and technological foundations of Web 2.0 and that allow the
creation and exchange of user-generated content.”" (Kaplan and Haenlein, 2010).
Various studies suggest that excessive social media use can negatively impact trust
in spousal relationships (Kirschner & Karpinski, 2010; Clayton, Nagurney, & Smith,
2013; Elphinston & Noller, 2011). These studies have found that spouses who spend
too much time or are addicted to social media platforms may experience decreased
trust, jealousy, and overall dissatisfaction with their relationship (Kirschner &
Karpinski, 2010; Clayton, Nagurney, & Smith, 2013; Elphinston & Noller, 2011).

Yet, there are some inconsistencies in the literature as other studies suggest social
media platforms could strengthen trust in one marriage, as argued by Lin & Utz
(2015) suggest that Facebook, which is a social media platform usage, can have a
positive influence on trust within romantic relationships. Lin & Utz (2015) argue
that individuals who were more satisfied with their relationships were more likely to
use Facebook to stay in touch with their partners and publicly display their
relationship status and affection. The literature concludes by arguing that social
media platforms' impact on trust within marriage depends heavily on how spouses
use social media platforms and whether other factors contribute to and push spouses
to misuse social media platforms that could spark mistrust between two spouses.

This paper aims to illustrate the effect of medial social platform usage and addiction
on spouses' trust and mistrust in their partners. The paper uses attachment, social
exchange, cognitive dissonance, and dynamic goal theories to understand the trust
dynamics between spouses and how social media platforms could meddle between
them.

The study adopts a descriptive analytic approach, examining two main hypotheses.
The first hypothesis suggests that social media platforms have an impact on the
wife's trust in her husband. The second suggests that social media platforms have an
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Impact on the husband's trust in his wife. Both hypotheses are rejected as the data
show no impact of social media platform use on spouses' trust in one another. The
results of this study are consistent with previous research conducted by Lin & Utz
(2015), Drouin, Vogel, Surbey, & Stills (2019), and Gibbs et al. (2011). These
studies argue that using social media does not necessarily lead to mistrust.

The paper argues that other factors in a marriage can substantially nourish one’s trust
in their partner, as suggested by social exchange theory and dynamic goal theory.
Furthermore, the spouses' behaviors vary according to their age. Therefore, their use
and purpose in social media platforms can depend on their age and stage in the
relationship, as explained by the dynamic goal theory. It can be argued that young
and middle-aged couples are on social media for career, personal development, and
entertainment, in addition to being updated and staying connected with friends and
family, which are most study participants. The findings of this study can contribute
to the Ministry of Communication of Kuwait's efforts in reaching young couples
through recruiting, education, and awareness programs, in addition to all other
entities. Further research is needed to identify the factors within marriages that can
lead to higher levels of trust.
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